+44 (0)1372 361 004
bookings@nmp.co.uk
www.nmplive.co.uk

David Hieatt
Founder of Hiut Denim Co and entrepreneur,
marketeer and brand builder
Available For:

• Keynote Speaking
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About
David Hieatt is an entrepreneur, marketeer and brand builder. He began by selling frozen Tip-Top lollies to fellow
pupils at his school in Ystrad Mynach — used to go to the wholesalers and buy 100 every night and shove them in
his mother’s freezer. In the morning, he would wrap them in foil to stop them melting and they would all be sold by
the 11 o’clock break.
He was barely out of school when David received his first taste of business failure. He’d seen someone selling fans
at a local market where he grew up, and the budding entrepreneur wanted a slice of the action; they were selling
like crazy, so he bought a load of them thinking that summer was coming. But it hammered down with rain for
weeks afterwards, leaving the budding entrepreneur with a mountain of unwanted stock.
Future forays into business were to prove more successful. Leaving school at 16 to open a market stall on the
South Wales Valleys selling trainers taught David the importance of sales and a good pair of shoes – on a good day
he had money to buy to enough petrol to get home. On a bad day with no sales, he walked. Then, at 21, he joined
Saatchi and Saatchi. There David learnt to take risks from Paul Arden, one of the true mavericks of advertising and
he became an award-winning copywriter. He was taught to trust his instinct. And to fight to make his ideas happen.
In 1995, David started a clothing company called howies, and in 2001 he returned home to Wales to build howies
full-time, a clothing company that was heralded as the Patagonia of the UK for action sports. After selling it to
Timberland in 2005 David co-founded the Do Lectures, an annual (now biannual) event in the nearby countryside
featuring talks, music and workshops with leading thinkers and doers: like a more friendly, down-to-earth version
of TED, but in rural Wales. And now the USA and Australia too. It was voted in the top ten ideas festivals in the
world by the Guardian.
Among David Hieatt's other businesses is The 25 Mile, a gastropub in Cardigan, which only serves food sourced
from within 25 miles of the town itself. More recently, in March 2012, David Hieatt founded Hiut Denim Co, a
premium Denim label based in Cardigan, North Wales. Cardigan was home to the largest surviving jeans factory in
Britain.
Four hundred employees used to make 35,000 pairs of jeans a week over three decades of production. Then one
day, due to an outsourcing of the manufacturing to Morocco, the factory inevitably closed. Hiut Denim Co's purpose
is to build a global denim brand in order to give those 400 people their jobs back. Hiut Denim has since grown from
an operation of five to ten, and includes four “grand masters of denim” – the name Hieatt has bestowed on the
machinists because of the 100-plus years of experience they have between them.
David Hieatt has a cult internet following, and has spoken at Apple, Google, ITV and many other top companies and
events.
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David Hieatt is the man who proved to a
world full of shallow brands the benefits
of having a real purpose. There is no
greater expert on the matter.
Richard Reed, co-founder Innocent
Drinks.
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Retail

Corporate Turnaround

Business Growth

Customer Service

Corporate Social Responsibility

Consumer

Branding

Marketing

Talent Management
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Entrepreneur

Inspirational
Creativity

Innovation

Fashion

Corporate Culture

